








































ROLE ON PROJECT: 

Messaging & Creative Development 

LICENSES & CERTIFICATIONS: 

• University of Maryland, Bachelor 

of Arts, Journalism 
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DAVID BUNKER 
Creative Content Director, The Abbi Agency 

EXPERIENCE: 

David Bunker has been involved in content development, 

strategy and execution at The Abbi Agency since 2010. He 

has worked with a wide range of tourism clients, developing 

advertising and content campaigns from the ground up, 

including Discover Kalispell, St. Helena, North Lake Tahoe, 

Travel Nevada, Fly Reno-Tahoe, Edgewood Tahoe and 

more. ln addition to concepting and copywriting far some of 

the agency's largest creative campaigns, David also helps 

implement and develop wide-reaching public relations, 

content, and storytelling efforts and works to ensure that 

creative and content are integrated into campaigns cohesively. 

QUALIFICATIONS: 

• Recipient of a Silver ADDY Award (2021) far the Discóver 

Kalispel l Fali Under The Spell Campaign 

• Awarded a Platinum Hermes Creative Award far the Nevada 

Health Link Price Compete Campaign 

• Recognized twice by the National Newspaper Association 

far "Best lnvestigative or ln-Depth Story or Series." 



MEET THE TEAM 

SUBCONTRACTOR 

ROLE ON PROJECT: 

Strategic Direction & 

Stakeho/der Engagement 

LICENSES & CERTlFICATIONS: 

• Professional Certificate in 

Sustainable Tourism, Global 

Sustainable Tourism Council 

(GSTC) 

• PROSCI® Change Management 

• Public lnterest Design, 

SEED Network 

• B.A. in Fine Arts, Nebraska 

Wesleyan University 

MATTHEW LANDKAMER 
Principal & Destination Strategist, Whereabout 

EXPERIENCE: 

Matthew is a destination strategist, change leader, and idea 

generator. For nearly a decade, his work has been focused on helping 

destinations think strategically about their organization, their visitor 

economy, and their place. He has helped state tourism agencies and 

local DMOs across the country with destination stewardship planning, 

strategic planning, and change management He founded Whereabout 

in 2021 to focus his work around his belief that every destination 

can achieve a healthy ba lance between a robust visitor economy, 

protection of natural resources, and resident quality of life. ln addition 

to his client work, he's served on the US. Travel Board of Di rectors 

and has been invited to speak at conferences throughout the U.S. on 

topics such as destination resilience, destination strategy, accessible 

tourism, and regional collaboration between dest ination organizations. 

QUALIFICATIONS & RELEVANT PROJECTS: 

• City of Goleta, CA: Economic Development Tourism 

Development Strategy 

• City of Wilsonvil le, OR: Economic Development Tourism 

Development Strategy 

• City of Vancouver, WA: Economic Development Events & 

Festivals Grant Strategy 

• City of Newberg, OR: Community Development Tourism 

Strategic Plan 

• Park City/Summit County, UT: Sustainable Tourism Plan** 

• Great Rivers & Routes, IL: Tourism Master Plan 

• Discover Marana, AZ: Tourism Master Plan Cin progress) 

• Travel Oregon: Tribal Tourism Collective Strategy 

• Travel North Tahoe, NV: Strategic Plan 

• Town of Gilbert, AZ: Tourism Strategic Plan** 

Projects marked with ** were performed as Whereabout, 

under a Coraggio Group team. 
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